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64% of Brands Still Use 66% Moving to
Legacy POS! Unified Commerce
ciocatos

64% 66%

Legaoy o5 commerce
25-50% of Sales Digital Ordering Sales
were from Digital Orders will Continue to Increase,
in 2021 said 85% of participants

1n 2022, do you expect your digital ordering
sales to!
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Expect it Expect it to
twincrease remain the same.

Native Web vs. Third-Party

Increased Streamlined
‘tech spend Menus
62% 54%

Technologies Added in 2021

¥e row,
‘were the top new technologies added in 2021, followed
by Marketing Solutions & POS.
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Ordering Channels Prioritizing for 2022

K 3 0 T )

What's driving those investments:

© Guest experience & satisfaction (33%) Labor Shortage (31%)

Top Factors Impacting Guest Experience
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87% Seek Improved Visi into Kitchen Backlogs
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Consolidation Trends Favor Front vs. Back of House

Are you ¥
the enterprise tech stack?
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